
The Total Solution 
for Retail Jewelry Stores



In 1987, Dick Abbott was a successful jewelry store owner, yet he still saw 
opportunity for improvement. He called on the skills and knowledge of his 
21-year programming career and wrote software to manage his inventory 
and build a customer database. The results were profound. By moving from 
forecast purchasing to a monthly buying cycle based on inventory analysis, 
he was able to buy smarter, and with the same investment, turn a much 
greater profit. 

Other jewelers began to contact Dick about his software, and by the late 
1990s, the business was up and running, with over 1,100 copies sold. Abbott 
Jewelry Systems was born in order to build an even better solution on a state-
of-the-art platform. The Edge launched two years later, becoming the industry 
leader in jewelry store management solutions. It has been installed in nearly 
4,000 locations.

Our StOry

More than a software, The Edge is a total retail 
solution for jewelry store management for 
independent retailers. As an industry leader, 
we set the standard for functionality, ease of 
use, innovation, a development platform, and 
management tools. These are proven to help 
you outperform your competition and grow 
your business to its fullest potential. That was our 
mission when we developed The Edge, and it 
continues to be our mission today. We constantly 
strive to discover new ways we can utilize 
technology to help you get the most benefit and 

profit out of your Edge.

OUR PHILOSOPHY 



The point of sale interface is designed for intuitive use and streamlined for 
speed, making it easy for your staff to interact with the system and gather 
quality data. With the click of a few buttons, that data is translated into 
instructive analytical reports.

Effective and Easy Report Creation

A couple of seconds and you have answers right at your 
fingertips, whether it be profit margins, sales, inventory turn, 
reordering, or commission for your sales associates. Everything 
you need is immediately available, saving hours of paperwork.

- Jillian Hornik, Jae’s Jewelers

“

The Edge’s management tools let you immediately take the next steps to 
turn your reports into results and keep your store running smoothly. Balance 
inventory in order to optimize sales and manage associate tasks via the 
calendar. You have the power to take action and improve your store’s 
performance.

Powerful and Fast-Acting Management Tools

We have 600 linear feet of inventory to manage and sometimes 
that gets complicated. The inventory analysis that The Edge provides 
really makes all the difference in the world. We know the ‘never out’ 
inventory, the inventory that is fast selling that we need to stock up in 

quantity for busy weekends, especially during the holidays.

- Jim Brusilovsky, Marks Jewelers

“



Maintaining customer communication is crucial to success. Every piece of 
The Edge–from point of sale, to reports, to our partners–allows you to grow 
those relationships, from first purchase to fiftieth and beyond. Send targeted 
mailings to specific customers, book appointments, and send text notification 
reminders about purchase pick-ups, all with the click of a button.

Customer Relationship Management

The Edge makes it really easy to keep in touch with my customers, 
especially my best-selling customers. Instead of doing a regular email 
blast or mailer, it’s a lot more effective and a lot less expensive to 
use the tools that are integrated. Just that happy birthday or happy 
anniversary goes a long way. And that’s the difference between an 
independent jeweler and a mall store. We’re your friends; we’re you’re 
family. That’s what we’re about, and The Edge really helps us utilize that. 

- Bilinda Benton, Fort Thomas Jeweler

“
“

Here at The Edge, our 24-member support and training team is standing by to 
assist you. Though we never anticipate problems, we’re here to answer your 
questions during standard hours and after hours, weekdays and weekends. 
Our support team frequently adds and updates functionality too to meet the 
changing needs of the industry, such as our recent integration with Shopify.

Though The Edge was designed for ease of use, we want you to benefit 
as much as possible from the total solution. We offer a variety of training 
opportunities like webinars, online tutorials and courses, and classes at our 
headquarters to educate you on how The Edge’s features and services work 
together to optimize your success. We’ve even launched a new and improved 
EdgeUser website available to Edge retailers. It includes a highly detailed and 
user-friendly knowledge base filled with how-to documents, troubleshooting 
guides, and video tutorials covering many popular Edge tasks and features, 
as well as discussion forums allowing users to interact with other Edge retailers 
on a variety of topics.

Unlimited Support and Education

During 2020, it was like a whole Edge 30-day experience 
for us, both learning new things. I started seeing all these 
webinars they were offering and signed up for everything. 
I noticed they integrated with SnapRetail and took the 
webinar. We bought into it and jumped on board. Our 

customers are loving it.

Barry turned to their support to ensure our integrations 
were all set up with The Edge and online for ecommerce. 
Within an hour of integrating, we made 5 watch sales. 

- Laura and Barry Cole, Beré Jewelers



Run a more profitable store when you take advantage of the 
experts at The Edge Retail Academy (ERA). They’ll help you get the 
most out of your Edge software by providing consulting, analysis, 
and sales training. They’ll even create growth strategies custom-
tailored to your store’s needs. Stay on top of trends with the ERA’s 
Key Performance Indicator (KPI) reports, which show aggregated 
inventory performance from other stores. And stay connected to 
your own store with Edge Pulse, a dashboard that allows you to 
monitor your store’s performance in real time from your desktop, 
laptop, tablet, or smartphone.

Gain the Insights You Need 
to Improve Performance and 
Boost Profits

When the shutdowns were imminent, I teamed up with my employees 
and my contact from The Edge Retail Academy. We ran an inventory 
report on our old pieces and found that we had a lot to move. Working 
remotely, we created daily Facebook auctions. We sold $150,000 at 

cost of old merchandise.

- Kathleen McNichols-Marks, Marks of Design
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“

We’ve carefully chosen our partners for their 
benefits and ability to integrate with The Edge. 
They round out our total solution to enhance 
your business and increase your bottom line. 
Meet our partners in the next few pages and see 
how they’ve helped just a few Edge retailers.

VALUE-ADDED 
PARTNERS 
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Edge partner SnapRetail helps elevate your marketing to a dynamic 
new level. Send highly targeted and customized email campaigns 
with just a few clicks using segmented customer lists. Save time by 
scheduling social media posts to a single calendar, and effortlessly 
track performance results. Pre-written posts, thousands of jewelry 
lifestyle images, and over 800 email templates are provided.

The data that’s collected at point of sale is useful in a hundred different 
ways. We record birthdays and anniversaries. Then I can do eblasts, 

I can work social media—I can do all kinds of things.

- Norris Smiley, McKenzie & Smiley Jewelers

Drive Traffic with Integrated 
Digital Marketing Solutions

“

Edge partner Drive Retail helps elevate your marketing to a dynamic 
new level. Send highly targeted and customized direct mail 
campaigns with just a few clicks using segmented customer lists, 
straight from the Edge software. Create in-store signage and event 
invites with a consistent message and look. There’s no minimum print 
quantities and hundreds of free designs, giving you more options and 
opportunities to connect with customers.

We’ve partnered with Drive Retail, and send out postcards on 
birthdays and anniversaries.     

- Craig and Ronda Daily, Bremer Jewelry

Drive Traffic with Integrated 
Print Marketing Solutions
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The Edge’s reputation management partner Podium helps you 
grow your store’s visibility, increase leads, and earn more repeat 
customers. Collect reviews on the most important sites like Google 
and Facebook, and gain insight into your customers’ experience 
and your online reputation. Communicate with prospective or 
current customers via text or web chat, where you can build on 
relationships, quickly provide information, and answer questions 
that lead to sales.

Easily Connect with 
Customers and Strengthen 
Your Online Reputation

With the chat Podium feature, we 
sold at least 4 diamond engagement 
rings, for over $25,000 in sales. 
Those were to customers who started 
conversations with us on our website, 
and we were able to get them into 
the store and close sales. We’ve had 
623 interactions from our Podium 
interface in the last 12 months, which 
have directly led to many, many sales.

- Stephen and Rebecca Barnes,
Barnes Jewelers

With the Podium integration, we have 
over 700 five-star Google reviews 
and counting. Before, we had about 
50 reviews. And now we have new 
ones coming in every single week. It’s 

a total game changer.

- Alex Schlindwein, Kiefer Jewelers

“ “

The Edge’s integrated credit card processing program provides 
your customers and staff with a seamless point of sale experience. 
Minimize costly mistakes, and ensure the highest level of payment 
security with EMV enabled payment processing. Receive competitive 
rates that match or beat your current ones. When you integrate, our 
program provides you with a lifetime of free, unlimited Edge training. 
Take advantage of a full curriculum, ranging from Edge basics and 
advanced classes, to management classes and seasonal crash 
courses.

The credit card processing integration that they have provided makes 
the daily sales perfect for staff. It downloads into QuickBooks very 
easily and the bookkeeper loves it. I have people coming in wanting 
to sell us their credit card processing, and I tell them they cannot beat 

the rate that The Edge has done for all of the jewelers.

- Noreen Meganck, J. Thomas Jewelers

Secure Payments at 
Competitive Rates
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Boost Your Bottom Line Profits 
Like the Majors

Through The Edge jewelry care and insurance partners like Montage, 
Jewelers Mutual, and GemShield, your staff has the ability to sell 
jewelry insurance and care plans directly at point of sale. This is the 
perfect opportunity to generate store revenue while offering customers 
peace of mind and convenience. Build customer relationships right at 
the time of sale by including care plans in the selling price instead of 
discounting. This offer helps close sales while preserving your profits 
and encourages customers to see the value of warranting their valued 
items. Purchased warranties result in increased store traffic and store 
loyalty, as customers are more likely to return to a store that warranted 
these items.

In the first year, we sold $150,000 worth of care plans, which is 
a huge chunk that goes straight to our bottom line. It’s literally the 

easiest thing that my staff has ever sold.

- Bonnie Frey, Harris Jewelers
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Reap the Benefits of Integrating 
Your Website with Your Point of Sale

With GemFind and Punchmark, you can enhance your website 
into a dominant branding and sales conversion tool with The 
Edge. Integrate your website with The Edge software to showcase 
vendor product data and digital assets in real time. Consult 
with professionals to design and develop a new site, implement 
innovative web apps, or strategize a tailor-made technological 
solution that works for you.

We integrated our website with 
The Edge, and every hour on 
the hour, it updates with what’s 

actually in store.

- Scott and Audrey Stambaugh, 
Stambaugh Jewelers

“
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We teamed up with an Edge 
partner to integrate our website. 
Honestly it’s been pretty great; they 
ensure the site is uniform, seamless, 
and that it follows best practices. 
We’ve gotten more traffic off the 

site than ever before.

- Will Doland, Doland Jewelers

“ “



ABBOTT JEWELRY SYSTEMS, INC.
Makers of The Edge®

3 Corporate Drive #215
Shelton, CT 06484
1-855-TRY-EDGE

theedgeforjewelers.com


